Water Conservation

25 Water Efficiency 10 Possible Points

26 Prereql Water Use Reduction, 20% Reduction (MOU, Sec 11} YES Prereq
27 E Creditl Water Efficient Landscaping Reduce by 50% (MOU, Sec 111} YES 2
28 E Credit1.2  |Water Efficient Landscaping, Mo Potable Use or No Irrigation 2
29 | & |credit 2 Innovative Wastewater Technologies 2
30 E Credit3 Water Use Reduction {use only one)

31 E 30 % Reduction 2
32 | = 35 % Reduction 3

33 40 % Reduction 4
34 Category Point Total 10
50

37 Energy and Atmosphere 35 Possible Po

38 Achieve "Designed to Earn the Energy S YES Prereq
39 Solar Hot Water Heater System - min 30% demand (EISA 2007, YES Prereq
40 Install Advanced Metering (MOU Sec 11, EPAct 2005 Sec 103, EISA 2007 Sec 434) YES Prereq
41 Reduction in Fossil Fuel Generated Energy Consumption (EISA 2007, Sec 433) YES Prereq
42 Data Center Energy Consumption (EISA 2007, Sec 453) YES Prereg
4 4k k| Chaas Clnan Ok £ 0|
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47
43
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ENMERGY & ATMOSPHERE

Energy Conservation

|
Energy and Atmosphere 35 Possible Po
Achieve "Designed to Earn the Energy 5 YES Prereq
Solar Hot Water Heater System - min 30% demand (EISA 2007, YES Prereq
Install Advanced Metering (MOU Sec I, EPAct 2005 Sec 103, EISA 2007 Sec 434) YES Prereq
Reduction in Fossil Fuel Generated Energy Consumption (EISA 2007, Sec 433) YES Prereq
Data Center Energy Consumption (EISA 2007, Sec453) YES Prereq
Reduce Energy Consumption Levels by at least 30% (MOU Sec II/EPACct 2005) YES Prereq
Prereq 1 Fundamental Commissioning of Building Energy Systems (MOU Sec ) YES Prereq
Prereq 2 Minimum Energy Performance (MOU Sec 1) YES Prereq
Prereq 3 Fundamental Refrigerant Management (MOU Sec V) YES Prereq
Creditl Optimize Energy Performance 1-19
12% New Buildings or 8% Existing Building Renovations
14% New Buildings or 10% Existing Building Renovations
16% New Buildings or 12% Existing Building Renovations
18% New Buildings or 14% Existing Building Renovations
20% New Buildings or 16% Existing Building Renovations
22% New Buildings or 18% Existing Building Renovations
24% New Buildings or 20% Existing Building Renovations
26% New Buildings or 22% Existing Building Renovations
28% New Buildings or 24% Existing Building Renovations
30% New Buildings or 26% Existing Building Renovations (MOU) YES (min) 10
32% New Buildings or 28% Existing Building Renovations 11
34% New Buildings or 30% Existing Building Renovations 12
36% New Buildings or 32% Existing Building Renovations 13
38% New Buildings or 34% Existing Building Renovations 14
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82

& & B

87
B8
89
50
21
92
93
54
95
96
97
93
99
100
101
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Recycled Content Products &
Construction Debris Recycling

MATERIALS & RESOURCES

Materials and Resources 14 Possible Points

Preferential use of EPA designated Recovered Material Products (MOU Sec V) YES Prereq

Preferential use of USDA designated Biobased Products (MOU Sec V) YES Prereg

Enviromentally Preferable Products (MOU Sec V) YES Prereqg

Prereq 1 Storage and Collection of Recyclables YES Prereq
Credit1.1 |Building Reuse—Maintain 55% of Existing Walls, Floors and Roof 1
Credit 1.2  |Building Reuse—Maintain 75% of Existing Walls, Floors and Roof 2
Credit1.3  |Building Reuse—Maintain 95% of Existing Walls, Floors and Roof 3
Credit 1.4  |Building Reuse—Maintain 55% of Interior Mon-structural elements 1
Credit2.1 |Construction Waste Management, Divert 50% from Disposal (MOU Sec V) YES 1
Credit 2.2  |Construction Waste Management, Divert 75% from Disposal 1
Credit3.1 |Materials Reuse 5% 1
Credit3.2 |Materials Reuse 10% 1
Credit4.1 |Recycled Content, 10% (post-consumer + 1/2 pre-consumer) (MOU, Sec V) YES 1
Credit4.2 |Recycled Content, 20% (post-consumer + 1/2 pre-consumer) 1
Credit 5 Regional Materials, 10% extracted, processed & manufactured regionally 1
Credit 5 Regional Materials, 20% extracted, processed & manufactured regionally 1
Credito Rapidly Renewable Materials [MOU Sec V) YES 1
Credit7 Certified Wood (MOU Sec V) YES 1
Category Point Total 14




Section 2. Goals for Agencies. In implementing the policy set
forth in section 1 of this order, and preparing and
implementing the Strategic Sustainability Performance Plan

called for in section 8 of this order, the head of each agency
shall:

(e) promote pollution prevention and eliminate waste by:

(ii) diverting at least 50% of non-hazardous solid waste,

excluding construction and demolition debris, by the end of
FY 2015;

(iii) diverting at least 50% of construction and demolition
materials and debris by the end of FY 2015;












Why Buy Green? — Electronic Products

EO 13423, Stren thening Federal Environmental,
7 %, and Transporta ion Management,

“The head of each agency shall ensure that the agtenc
when acquiring an electronlc roduct to meet
reqwrements meets at least 95% of those requirements
with an El ectronlc Product Environmental Assessment

TooIéEPEAT -registered produyct, unless there is no EPEAT

standard for such product.....



Greening Purchasing Scope

Recycled content products

Biobased products

Energy- and water-efficient products

— Standby power devices

— Energy Star

— FEMP-designated products

— WaterSense

Low or non-toxic or hazardous chemicals
Alternative fuel vehicles/alternative fuels
Environmentally preferable products
Non-ozone depleting substances



Greening Purchasing Scope

Recycled content products

Biobased products

Energy- and water-efficient products

— Standby power devices

— Energy Star

— FEMP-designated products

— WaterSense

Low or non-toxic or hazardous chemicals
Alternative fuel vehicles/alternative fuels
Environmentally preferable products
Non-ozone depleting substances



EPA’s Recycled Content Product
Categories

— Construction

— Landscaping

—Non-Paper Office Products
— Paper and Paper Products
— Parks and Recreation
—Transportation

— Vehicles

— Miscellaneous



Comprehensive Procurement Guidelines
(CPG) = Recycled Content

Address |£_1 hktp: f vy, epa.govfwastefconserve/tools/cpgffackshts, htm A | Go
Google | epa cpg list v | search - 52~ D gp- B~ $% Bockmarks+ | % Check - 24 Translate + | AutoRil ~ %y - 4 [@ epa (G cpa [ list €4~ (signIn -
U.5. ENVIRONMENTAL PROTECTION AGENCY

Wastes - Resource Conservation - Comprehensive B share

Procurement Guidelines

Recent Additions | Contact Us Search: © All EPA @ This Area |
You are here: EBS Home * Wyastes * ResolUrce Conservation * Conservation Tools * Comprebensive Frocurement Suidelimes * Products * Froduct Resource Guides

Wastes Home

Resource Product Resource Guides | Suggest a Product

Conservation

Home Product Resource Guides
Conservation
Tools Home EPA's Comprehensive Procurement Guideline (CPG) program helps agencies "close the loop" by buying recycled products. EPA
e W DUblished a series of product resource guides summarizing information on the CPG program; EPA's recovered materials
CPG Home content recommendations; case studies from around the country; and key resources, associations, and Web sites,
About Th 8 product ides in all f h CPG product cat
CPGIRMAN ere are 8 product resource guides in all, one for ead product category,
Background * 2007 Buy-Recycled Series: Construction Products (PDF)(% pp, 360K}
Products You_will need Adobe Reader
* 2007 Buy-Recycled Series: L andscaping Products (PDFE)(7 pp, 404K) Eﬁi;'eg Seorggeogptg?sﬁ;%ﬁ:m
Product Supplier page. see Lth s FUT
Direct pade to learn more,
Irectory * 2007 Buy-Recycled Series: Nonpaper Office Products (PDF) (& pp, 316K}

Resource + 2007 Buy-Recycded Series: Paper Products (PDF) (8 pp, 343K)

Conservation

Challenge . _ C— ;

2007 Buy-Recycled Series: Park and Recreation Products {(PDF) (& pp, 242K)
Information
Resources * 2007 Buy-Recycled Series: Transportation Products (PDE) (8 pp, 335K
Laws & . . .
Regulations 2007 Buy-Recycled Series: Vehicular Products (PDFE) (& pp, 455K
E;“t‘:a?i‘?"al * 2007 Buy-Recycled Series: Miscellaneous Products (PDF) (7 pp, 409K)
aterials

Partnerships #Top of Page



What To Buy Green?

Office products
—paper

—non paper
Printing services
Signs

Building construction, renovation, and
maintenance (janitorial, landscaping) products

Awards and plagques
Parks and recreation products



wenty years ago, very
little recycled-content
printing and writing

paper existed. Now, it is readily
available, along with recycled-
content newsprint, paper towels,
and corrugated packaging—and
at higher quality and more
competitive prices than
ever before. That is

in part due to govern-
ment initiatives since
1988, when the U.S.
Environmental Pro-
tection Agency (EPA)
issued the Procurement
Guideline for Paper and
Paper Products Con-
taining Recovered Ma-
terials. The 1988 paper
guideline’s buy-recycled
requirements are now
part of EPA’s Compre-
hensive Procurement
Guidelines (CPG).

|~
Buying recycled products...

...conserves natural resources

To make it easier to buy
recycled, the EPA period-
ically updates the CPG.
Through the CPG, EPA

...5aves energy
...reduces solid waste

...reduces air and water pollutants

Buy-Recycled Series

PAPER PRODUCTS

that the items designated in the
CPG are of high quality, widely
available, and cost-competitive
with virgin products. EPA also
issues nonregulatory companion
guidance—the Recovered Materi-
als Advisory Notice (RMAN)—
that recommends levels of recy-
cled content for these items.

Why Buy Recycled?
Recycling is more than just
dropping off your cans, bottles,
and newspapers at the curb or
at a local collection facility.
Diverting recyclables from the
waste stream is only the first
of three steps in the recycling
process. The second step oc-
curs when companies use these
recyclables to manufacture new
products. The third step comes
when you purchase products
made from recovered materials.

Buying recycled products re-
sults in many environmental
benefits. It supports local re-
cycling programs by creating
markets for the collected mate-



_- EPA’s Recommended Content Levels for Paper Products

NOTES POSTCONSUMER
RECOVERED
FIBER

Printing and Writing Papers

Reprographic Business papers such as bond, electrostatic, 30% 30%
copy, mimeo, duplicator, and reproduction

Offset Used for book publishing, commercial printing 30% 30%
direct mail, technical documents, and manuals

Tablet Office paper such as note pads and notebooks 30% 30%

Forms Bond Bond type papers used for business forms such 30% 30%

as continuous, cash register, sales book, unit
sets, and computer printout, excluding

carbonless

Envelope Wove 30% 30%
Kraft, white, and colored (including manilla) 10-20% 10-20%
Kraft, unbleached 10% 10%

Excludes custom envelopes

Cotton Fiber ngh quality papers used for stationary, 30% 30%
invitations, currency, ledgers, maps, and
other specialty items

Text and Premium papers used for cover stock, books 30% 30%
Cover and stationary and matching envelopes
Supercalendered Groundwood paper used for advertising and 10% 10%

mail order inserts, catalogs, and some magazines



rrec

/ |
% post ansume

’Should have a 30

ycled con

N\

o "ok v

WMWY

asded Rdod anywym

s e -
s
R rove Rseus ohomas v W -
ot GA e S WO SAARD ¢
K pie

e Kb DREURSA 0L PRI
W\mn‘o

SIS e v VA D W
-
)
awded s’

© 5
.

«OL2
saded Kdos saum

u e A

v iy 9By W SSTeRUN
e St S 36 $IAR
i el SR

by suiw DU

sy s Uy WIIATE

anon 50 Ry 9

Jbeups

g 01 SAODSS
,,,,..,*mmwﬂmﬂv"""’

s 1AM

‘MMW

U M

PREM

ue

sl Bn N

J i
A A Yt S A
T - -
e e M &
| g A .
4 L e g

| i N
A e W e W
- . - -~
e e i
W S N e
— .~ o
B By o -
T O >
- -y -
OB B
B L .
P - A -

......
o



destroy date:

1-800-GO-DEPOT
(1-800-463-3768)

www.officedepot.com

EnviroCopy- Offce ept

. 2200 Old Germantown Road
L recycled copy paper o e
Ideal for everyday copying needs Made in USA / Fabriqué en USA

|2 e AT

g post-consumer
~ poun bright content
Letter Size

85in.x 11 500
B 73 e e : 32476'51250' ! 3




3 p~ l

Should have a 30% 1z

No. D03\
WPG Mo, A3\

1 | 2

gl Sian
25 Fastener Folders

No. 2K503-1&3 UPC No. 19931

e Lopal 'Sk
g 25 rFa;'stepne.:r folders

No. 2K503-1&3 UPC No. 19931

0% P st—Consumer
AnrE %\cyc\ed Content
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Legal Size

Hanging File Folders
T

2EVInyLYabE ” Contains a Minimum
of 30% Post Consumer

. - ’- . Content.

’ Contains a Minimum
of 30% Post Consumer
Content.

- Made in USA
by Craftsmen
Who Are

Blind

MINIMUM 10% ;

i
POST‘CONSUMER @" « Contains 25
/ 2 Hanging e
{ Folders With
Tabs And

Inserts (Except -
7350-01 -364-9487) ;

ﬁKILCMﬂ'

RECYCLED CONTENT
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“‘\ hite paper is 30% PCW,
‘% he col r paper is zero PCW

hite
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NONPAPER OFFICE

Buying recycled products...

...conserves natural resources
...SAVES energy
...reduces solid waste

...reduces air and water pollutants

Buy-Recycled Series

NONPAPER OFFICE PRODUCTS

he soda bottle you re-
I cycled after lunch might

end up back on your
desk as a recycled binder or pen-
cil holder. Used toner cartridges
and printer ribbons once consid-
ered “trash” are now remanu-
factured and returned, providing
your office with high-
performance products at
considerable savings.

To make it easier to
buy recycled, the U.S.
Environmental Protec-
tion Agency (EPA) pe-
riodically updates the
Comprehensive Procure-
ment Guidelines (CPG)
Through the CPG, EPA
designates items that
must contain recycled
materials when pur-
chased with appropri-
ated federal funds by
tederal, state, and local
agencies, or by gov-
ernment Contractors.
Several nonpaper office

products are among
3 » !

Advisory Notice (RMAN)—that
recommends levels of recycled
content for those items.

Why Buy Recycled?
Recycling is more than just
dropping off your cans, bottles,
and newspapers at the curb or
at a local collection facility.
Diverting recyclables from the
waste stream is only the first
of three steps in the recycling
process. The second step oc-
curs when companies use these
recyclables to manufacture new
products. The third step comes
when you purchase products
made from recovered materials.

Buying recycled products re-
sults in many environmental
benefits. It supports local re-
cycling programs by creating
markets for the collected mate-
rials that are processed and used
to manufacture new products.
This creates jobs and helps
strengthen the economy; con-
serves natural resources; saves
energy; and reduces solid waste,



NONPAPER OFFICE MATERIAL RECOVERED
PRODUCT

Trash Bags!

Toner Cartridges!'?
Printer Ribbons!”*

Plastic Envelopes!

Plastic Clipboards'

Plastic File Folders!
Plastic Clip Portfolios

Plastic Presentation
Folders!

Office Furniture

Plastic

See Endnote 3

See Endnote 4

Plastic

HDPE

P5

Miscellaneous Plastic
HDPE

HDPE

HDPE

Furniture Structure
— Steel?
— Aluminum

Particleboard/Fiberboard

Component®

— Wood or Wood Composite

— Agricultural Fiber

Fabric
—PET

Plastic Furniture
Component
—HDPE

Remanufactured or
Refurbished Furniture
— Various

POST-CONSUMER

RECOVERED CONTENT
10-100%

See Endnote 3
See Endnote 4
25%
20%
50%

Greater than 0%

100%

70-75%

25-75%

CONTENT
See Endnote 3
See Endnote 4

25-30%
90%
30%

15-80%
00%
00%
90%

25-30%
75-100%

80-100%
100%
100%

95%

25-75%
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IDOI LARGE WORKGROUP COLOR LASER PRINTER

For printing of multiple-copy reports, mailings, publications; medium to larger office
workgroup

Systern Unit:
1. Printer as built shall be certified with the Microzsoft Windows 2003/%P Hardware Compatibility List.
2. Package shall include cables and parts required to attach for normal aperation.
3. The printer shall be capable of normal operations in ambient termperatures frorm B5 to 90 degree F.

4. The printer shall be capable of normal operations in environments with a non-condensing relative humidity of
20% to 80%.

5. The printer shall be capable of normal operations at altitudes from sea level to 7000 feet

6.  The printer hardware shall meet the requirements for United States EPA Energy Star compliance, or shall
appear on the United States ERPA Energy Star Compliant Product Listing

7. The printer shall be capable of printing a minimum of 15 PPM.

g.  Printer shall handle letter, Legal and tabloid size paper as a minimum using multiple bins (one for each paper
size).

9. Cost per page shall be used as a ORF and will be based upon gMet, Consumer Reports, PC Magazine or
gimilar independent evaluation. (8000 pages per cartridge minimum)

10. Printer shall be four color minirmurm

11.  Printer shall have a minimum infout bins capacity in sheets (20#) of 250 in letter, 250 in Legal and tabloid/ 250
out.

12, Printer shall provide a minimum resolution of 1200 DRI
13, Duty cycle = 60,000 tatal pages per maonth.

14. Interface —Printer shall have 10/100 MEB Ethemet interface.
15, Printer will utilize SMNMP %2 or above.

16.  Printer shall incorporate remote printer management and as a minimurm provide SM3 and MOM integration and
alarms for Paper low and aut and toner low and out.

17, Printer shall have a minimum of 64 ME RAM with aption for 256 MEB RAR.
18. Printer shall be able to use re-manufactured tonerfink cartridges. This reguirement shall not void the warranty.

19, Printer will be capable of duplex operation.



Standards

Standardized Test Methods Committee
(STMC)

» Certifies reman vendors

» Approved quality control measures

EcolLogo - CCD-039

_ ) » Certifies reman products
Eg:i:;ﬁ~ » Reman process, quality, and end-of-life

PDRPN ~ wwwrResponsiblepurchasingorg r'*‘

7



CPG

COMPREHENSIVE
PROCUREMENT
GUIDELINES

ok bl

...conserves natural resources
...SAVeS energy
...reduces solid waste

...reduces air and water pollu

PARK & RECREATION

Buying recycled products...

PAVIONE Buy-Recycled Series

PARK & RECREATION
PRODUCTS

ant to go the extra
mile for your commu-
nity? Buying recycled-

content playground equipment
and other recreational products
is cost-effective, easy to do, and
a good way to keep our outdoors
green. You also can provide
long-lasting protection
for sand dunes at your
community’s beaches us-
ing plastic fencing made
from recovered plastics.

To make it easier to

buy recycled, the U.S.
Environmental Protec-
tion Agency (EPA) pe-
riodically updates the
Comprehensive Procure-
ment Guidelines (CPG).
Through the CPG, EPA
designates items that
must contain recycled
materials when pur-
chased with appropriated
federal funds by federal,
state, and local agen-
cies, or by government

tants = contractors. Several park

nonregulatory companion guid-
ance—the Recovered Materials
Advisory Notice (RMAN)}—that
recommends levels of recycled
content for these items.

Why Buy Recycled?
Recycling is more than just
dropping off your cans, bottles,
and newspapers at the curb or
at a local collection facility.
Diverting recyclables from the
waste stream is only the first
of three steps in the recycling
process. The second step oc-
curs when companies use these
recyclables to manufacture new
products. The third step comes
when you purchase products
made from recovered materials.

Buying recycled products re-
sults in many environmental
benefits. It supports local re-
cycling programs by creating
markets for the collected mate-
rials that are processed and used
to manufacture new products.
This creates jobs and helps
strengthen the economy; con-







. EPA’s Recommended Content Levels for Park & Recreation Products

PARK & RECREATION MATERIAL

PRODUCT!

Park Benches and Picnic
Tables

Plastic Fencing for Specified
Uses®

Playground Equipment

Plastic?
Plastic Composites
Aluminum

Concrete

Steel*

Plastic

Plastic?

Plastic Composites

Steel?

PARK & RECREATION PRODUCTS

PAGE 3

POST-CONSUMER TOTAL
RECOVERED RECOVERED
CONTENT? CONTENT?

90-100% 100%
50-100% 100%
25% —

- 15-40%
16% 25-30%
67% 100%

60-100% 90-100%

90-100% 100%

50-75% 95-100%
16% 25-30%
67% 100%




. EPA’s Recommended Content Levels for Park & Recreation Products

PARK & RECREATION MATERIAL POST-CONSUMER TOTAL
PRODUCT! RECOVERED RECOVERED
CONTENT? CONTENT?
Park Benches and Picnic Pla:
Tables
Plastic Comy
Aluminum

Concrete

Steel*




CPG

COMPREHENSIVE
PROCUREMENT
GUIDELINES

(..

TS

...conserves natural resources
...5avVes energy

...reduces solid waste
...reduces air and water pollu

...reduces greenhouse gases

CONSTRUCTION

o

Buying recycled products...

PAVIONE Buy-Recycled Series

CONSTRUCTION PRODUCTS

onstruction project man-
agers across America are
learning that recycled-

content construction products
are cost-effective, reliable, easy
to obtain, and environmentally
friendly. Whether you are erect-
ing a new building or construct-
ing a new highway,
high-quality recycled-
content products can
help you get your proj-
ect off to a great start!

To make it easier to
buy recycled, the U.S.
Environmental Protec-
tion Agency (EPA) pe-
riodically updates the
Comprehensive Procure-
ment Guidelines (CPG).
Through the CPG, EPA
designates items that
must contain recycled
materials when pur-
chased with appropriated
federal funds by federal,
state, and local agen-
cies, or by government
contractors. Several
construction products
are among these items.

\_

tants

nonregulatory companion guid-
ance—the Recovered Materials
Advisory Notice (RMAN|}—that
recommends levels of recycled
content for these items.

Why Buy Recycled?
Recycling is more than just
dropping off your cans, bottles,
and newspapers at the curb or
at a local collection facility.
Diverting recyclables from the
waste stream is only the first
of three steps in the recycling
process. The second step oc-
curs when companies use these
recyclables to manufacture new
products. The third step comes
when you purchase products
made from recovered materials.

Buying recycled products re-
sults in many environmental
benefits. It supports local re-
cycling programs by creating
markets for the collected mate-
rials that are processed and used
to manufacture new products.
This creates jobs and helps
strengthen the economy; con-
serves natural resources; saves
energy; and reduces solid waste



CONSTRUCTION MATERIAL RECOVERED POST-CONSUMER TOTAL

PRODUCT RECOVERED RECOVERED
CONTENT CONTENT
Coal Fly Ash See Endnote 2 See Endnote 2
GGERF Slag See Endnote 2 See Endnote 2
Cenospheres

Minimum of 10% (by
Silica Fume volume)

5-10% of cementitious
material (dry weight

basis)

Polyethylene
Terephthalate 25-100% 25-100%
Resin
Rubber or Rubber 90-100% —
Blends
Plastic or Plastic Blends — 90-100%
Rubber 90-100% —
Plastic — 90-100
Plastic 20-100% 20-100%
Steel 16% 25-30%

67% 100%
Recovered Material 100% 100%
Recovered Material 20% 20%
Recovered Material 50-99% 50-99%
Old Carpet Cushion 15-50% 15-50%
Burlap 40% 40%
Carpet Fabrication — 100%
Scrap

Tire Rubber 60-90% 60-90%



HIGH RECYCLED CONTENT
100% RECYCLABLE

M T P 2
A TANDUS™ COMPANY ONE OR MORE OF THE FOLLOWING PATENTS MAY BE APPLICABLE:
UB PAYENY 64,849,207 CARADIAN PATENY #1,280,089 EUROPEAN PATENT #9348038 JAPANESE PATENT #1,854,088
QERMAN PATENT #68,010,477 RS PATENTS: UB PATENT 95,728,741 US PATENT #5.814.383
EN3 PROCESS PATENT: US PATENT #5,058,081 ERS PAODUCT PATENT AND OTHER PATENTS PENDING

MADE IN THE USA 100% NYLON




Boiling Point: 212° F
LBS/GAL: 8.8 — :
Evaporation Rate: Same as water
Vapor Density: Same as water
Vapor Pressure: Same as water
% Volatile by WT: 40% - 50%
Color: Off white

Odor: Sweet —~ Mild

Grams VOC per liter of material: 0
(calculated)
Grams VOC

SECTION Iil - PHYSICAL DATA /
\

Adhesive Systems

2 c-46E

PREMIUM FLOOR PRIMER

Oruse with g Vinyl-Backed Floor Products

*NO o g
'O 80 WENTe

e H:‘ZL)/:;:TQ OR AMMONIA
H1S0US SUBSTANGES

Non
F
Bia ¢y !':‘AMMABLE

Pote Label & MSDS

ors)
4 GALLONS (1514 Lite



United States Department of the Interior k
partt | I

BUREAU OF LAND MANAGEMENT TAKE PRIDE"
Lander Field Office INAMERICA
P.O. Box 580 {1335 Main Street)
Lander, Wyoming 82520-0589 1112-1

June 15, 2007

James E. Dennison

Century Environmental Hygiene, LLC
199 South Shields Street

Fort Collins, Colorade 80521

Dear Mr. Dennison:

On April 23, 2007 your company conducted a targeted indoor air quality assessment of the

" Bureau of Land Management’s Lander Field Office in Lander, Wyoming. The testing was
conducted due to employee complaints of health issues related to new carpet being installed in
our office. Mr. Paul Jaeckel of your company conducted the tests.



AdCRI

THE CARPET AND BLIG INSTITUTE

AESIDERTIAL CUSTOMERS ~ COMMERGIAL CUSTOMERS  CARPET AKD AUG INDUSTRY  ABOUT CAI

Home | Research and Studies | Hews Room | Contact Us

searct:

THE BENEFITS OF CARPETS
AND RUBS

CARPET AND HEALTH
GREEN BUILDING AND

THE ENVIRONMENT

* Green Label / Green Label
Plus

v Carpet and Adhesive
# Cuzhion

¥ Green Building Standards

¥ ANS| Sustainability Standard

¥ CRI's &NSI Cerification

¥ Recycle, Recover and Reuse

SELECTING THE RIGHT CARPET

FACILITY-3PECIFIC
CONSIDERATIONS

SPECIFICATION
INSTALLATION

RESOURCES

w ORI Home » Commercial Customers w» Green Building and The
Environmernt » Green Label Plus

Commercial Customers

Green Label / Green Label Plus E'ﬁ'g"gﬁﬁ%!ﬂ:ﬁ'ﬁm

PRODUCTS

| Select 3 GLPAGL Progr, ¥ |

st

THE HIGHER STANDARD FOR INDOOR AIR QUALITY

Today, indoor aiv quality (142 iz an important
environmental consideration, especially since
we spend approximately 90 percent of our time
incloors, In 1992, CRI launched its Green Label
program to test carpet, cushions and
adhesives to help specifiers identify products C]?_I

with wery low emizzions of WOCs, CRlhas GREEN LABEL
recently launched its next series of
improvements called Green Label Plus for
carpet and adhesives. This enhanced prograim sets an even higher
standard for 142 and ensures that customers are purchasing the very
lowwest emitting products on the market. Using scientifically established
standardz, the Green Label Plus program symbolizes the carpet
inclustry's commitiment to & better environment for living, warking,
learning and healing.

] [ — —
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® Cushion

AN

- JHIS-STANDAR

-

& Green Label and Green Label Plus ensure that customers are
purchasing among the lovwest emitting carpet, adhesive and
cushion products on the market.

&  CRldesigned the Green Label and Green Label Plus programs
for architects, builders, specifiers and facilty mangers who
wwant assurances that carpet and adhesive products meet the
most stringent criteria for loswe chemical emisszions.

& Green Lakel Plus represents the fourth time the carpet industey
has volurtarily enhanced the 140 standard for s products.
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NSF/ANSI Standard 140-2007

OVERVIEW

Organizations around the globe are trending toward sustainable practices.
Many manufacturers are developing corporate sustainability plans, retailers
are requiring sustainable practices, and consumers are now locking for
"green” products more than ever before.

In the carpet industry, The Carpet and Rug Institute (CRI) set out to provide
the commercial market with a single easy-rating certification system for

carpet and rugs. With the assistance of NSF ""“T (Telr l lezgmar in
standards development and product certificat S “Parpe
Assessment Standard was created.

MNSF/ANS| STANDARD 140-2007

Mearly five years in development bl F[( o
group, MSF 140 was designed to es t: I !
certification to define sustainable [

requirements for public health and enwrnnment. and addresses the triple
bottom line - economic-environmental-social, throughout the supply chain.

MFS 140 is the first multi-attribute American M "'
(AMNSI) standard for environmentally preferabl \m

construction industry.

The industry group developed this standard to:

+  Increase the economic value of sustainable carpet throughout the
supply chain.

+  Provide information to help specifiers and supply chain stakeholders
sort out information on sustainable attributes.

+  Encourage competition between manufacturers and their suppliers to
seek out or develop environmentally preferable processes, practices,
power sources, and materials.
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PAVIONE Buy-Recycled Series

CPG

COMPREHENSIVE
PROCUREMENT
GUIDELINES

ore and more procure-
ment officials are
realizing that buying

recycled is an easy, cost-effi-

cient, and earth-friendly alter-
native. Today's products made
from materials recovered for
recycling offer the strength,

MISCELLANEOUS

e

—

Buying recycled products...

...conserves natural resources

...SAVES ENETEY

...teduces solid waste

durability, and perfor-
mance equivalent to
those made from virgin
materials. That is why
businesses and public
sector buyers across the
country are buying and
using recycled-content
products.

To make it easier to
buy recycled, the U.S.
Environmental Protec-
tion Agency (EPA) pe-
riodically updates the
Comprehensive Procure-
ment Guidelines (CPG).
Through the CPG, EPA
designates items that
must contain recycled
materials when pur-

MISCELLANEOUS PRODUCTS

CPG are of high quality, widely
available, and cost-competitive
with virgin products. EPA also
issues nonregulatory compan-
ion gunidance—the Recovered
Materials Advisory Notice
(RMAN)}—that recommends
levels of recycled content for
these items.

Why Buy Recycled?
Recycling is more than just
dropping off your cans, bottles,
and newspapers at the curb or
at a local collection facility.
Diverting recyclables from the
waste stream is only the frst
of three steps in the recycling
process. The second step oc-
curs when companies use these
recyclables to manufacture new
products. The third step comes
when you purchase products
made from recovered materials.

Buying recycled products re-
sults in many environmental
benefits. It supports local re-
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MISCELLANEOUS
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Signage!
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Plastic?

Aluminum
Plastic Sign
Posts/Supports?
Steel Sign
Posts/Supports*

POSTCONSUMER
RECOVERED
CONTENT

80-100%

25%

80-100%

16%
67 %

TOTAL
RECOVERED
CONTENT

25-30%
100%
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Recycled conient signs

Highway Safety, Marking, and Traffic Control Products



[
'- : GREENLINE™ MARKERS / DELINEATORS

Single-Curve Marker/Delineator Double-Curve Delineator Flat, General Purpose Marker

The first family of markers and delineators made from post-consumer recycled plastic, Carsonite’s GreenLine products offer
high durability and impact resistance, plus multiple profile choices in a variety of brilliant colors. All GreenLine markers and
delineators feature flexible, polymer construction, with UV stabilizers and colorfast pigments for years of reliable service.

They've met or surpassed performance standards for certification by a long list of local, state, and national agencies.

The GreenlLine Single- ;m Flexible yet wind Q p Carsonite’s GreenLine General

Curve Marker/Delineator is a highly resistant, the Purpose Marker is a simple,

flexible post featuring a simple, curved GreenLine Double Curve Delineator flat marking post designed for

design that bends easily upon impact provides multiple reflective angles for economically identifying utility

and quickly returns to its original upright  enhanced visibility. It easily withstands locations, supporting rural “9-
position. Decals or reflective sheeting multiple tire and vehicle impacts at 1-1" programs, and performing

can be applied to both sides. highway speeds. many other useful functions. Standard

post height is 48" above ground.
It easily withstands direct tire impacts Add reflective sheeting for nighttime

and vehicle impacts at highway speeds. visibility. Installs easily in all types of
Installs easily in all types of soils with soils with optional U-channel anchor.
optional U-channel anchor. Standard Standard post height is 48" above
post height is 48" above ground. ground.

4 '




Greening Purchasing Scope

Recycled content products

Biobased products

Energy- and water-efficient products

— Standby power devices

— Energy Star

— FEMP-designated products

— WaterSense

Low or non-toxic or hazardous chemicals
Alternative fuel vehicles/alternative fuels
Environmentally preferable products
Non-ozone depleting substances



Biobased Items Designated for Federal Procurement

Item Minimum Biobased Content

Adhesive and mastic removers
Bathroom and spa cleaners
Bedding, bed linens and towels
Carpets

Carpet and upholstery cleaners
General Purpose cleansrs
Spot removers

Chain and cable lubricants (new designation)

Composite panels
Plastic lumber composite panels
Acoustical composite panels
Interior panels
Structural interior panels
Structural wall panels

Concrete and asphalt release fluids
Corrosion preventatives (new designation)
Diesel fuel additives

Dizposable containers

Disposable cutlery

Dust suppressants

Engine oils-2-cycle

Fertilzers

Films

Semi-durable films
MNon-durable films

Firearm lubricants
Floor strippers

Fluid-filled transformers
Synthetic ester-based fluid-filled transformers
Vegetable oil-based fluid-filled transformers

Food cleaners (new designation)
Forming lubricants (new designation)
Gear lubricants (new designation)

General purpose de-icers

58%
T4%%
12%

7%

54%
7%

7%

23%
37%
55%
3%
94%

87%
53%
90%
72%
48%
85%
34%
71%

45%
85%

49%
78%

B6%
95%

53%
68%
589
93%

Item Minimum Biobased Content

General purpose household cleaners (new designation) 39%%

Glass cleaners
Graffiti and grease removers

Greases
Food grade grease
Multipurpose grease
Raul track grease
Truck grease
Greases not elzewhere specified

Hand cleaners and sanitizers
Hand Cleaners
Hand Sanitizers

Industrial cleaners [new desipnaliun]

Laundry products
Pretreatment/spot removers
General purpose laundry products

Lip care products

Metalworking fluids
Straight oils
General purposs soluble,
semi-synthetic, and synthetic oils
High performance soluble, semi-synthetic,
synthetic oils

Mobile equipment hydraulic fluids
Multipurpose cleaners (new designation)
Parts wash solutions (new designation)
Penetrating lubricants

Plastic insulating foam for residential and
commercial construction

Roof coatings

Sorbents

Stationary equipment hydraulic fluids
Water tank coatings

Wood and concrete sealers
Penetrating iquid s=alers
Membrane concrete sealers

49%
34%

42%
72%
30%
71%
75%

64%
73%

41%

46%
34%

82%

66%

57%

40%
44%
56%
65%
68%

7%
20%
89%
449
59%

79%
11%




Biobased Items Designated for Federal Procurement

Item Minimum Biobased Content

Adhesive and mastic removers
Bathroom and spa cleaners
Bedding, bed linens and towels
Carpets

Carpet and upholstery cleaners
General Purpose cleaners
Spot removers

Chain and cable lubricants (new designation)

Composite panels
Plastic lumber composite panels
Acoustical composite panels
Interior panels
Structural interior panels
Structural wall panels

Concrete and asphalt release fluids
Corrosion preventatives (new designation)
Diesel fuel additives

Disposable containers

Disposallnle cutlery

58%
74%
12%

7%

54%
7%

77%

23%
37%
55%
89%
94%

87%
53%
90%
2%
48%

Item Minimum Biobased Content

General purpose household cleaners (new designation) 39%

Glass cleaners
Graffiti and grease removers

Greases
Food grade grease
Multipurpose grease
Rail track grease
Truck grease
Greases not elsewhere specified

Hand cleaners and sanitizers
Hand Cleaners
Hand Sanitizers

Industrial cleaners (new desibnation)

Laundry products
Pretreatment/spot removers
General purpose laundry products

Lip care products

Metalworking fluids
Straight oils
General purpose soluble,

49%
34%

42%
72%
30%
71%
75%

64%
73%

41%

46%
34%

82%

66%

——n



Structural wall panels
Concrete and asphalt release fluids
Corrosion preventatives (new designation)
Diesel fuel additives
Disposable containers
Disposable cutlery
Dust suppressants
Engine oils-2-cycle
Fertilizers

Films
Semi-durable films
Non-durable films

Firearm lubricants
Floor strippers

Fluid-filled transformers
Synthetic ester-based fluid-filled transformers
Vegetable oil-based fluid-filled transformers

Food cleaners (new designation)
Forming lubricants (new designation)
Gear lubricants (new designation)

General purpose de-icers

94%
87%
53%
90%
2%
48%
85%
34%
1%

45%
85%

49%
78%

66%
95%

53%
68%
58%
93%

Caundry products
Pretreatment/spot removers
General purpose laundry products

Lip care products

Metalworking fluids
Straight oils
General purpose soluble,
semi-synthetic, and synthetic oils
High performance soluble, semi-synthetic,
synthetic oils

Mobile equipment hydraulic fluids
Multipurpose cleaners (new designation)
Parts wash solutions (new designation)
Penetrating lubricants

Plastic insulating foam for residential and
commercial construction

Roof coatings

Sorbents

Stationary equipment hydraulic fluids
Water tank coatings

Wood and concrete sealers
Penetrating liquid sealers
Membrane concrete sealers

46%
34%

82%

66%

57%

40%
44%
56%
65%
68%

7%
20%
89%
44%
59%

79%
11%



Biobased Products & BioPreferred™
What are they?

Thus far, USDA has identified over 10,000 biobased products
commercially available across 170 items. USDA maintains an
electronic catalog of qualifying BioPreferred>"

products at:
www.usda.gov/biopreferred
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USDA  United States Department of Agriculrs
BioPreferred™

(gme)
Catalog

The content of this catalog is limited to products in those tems which have been designated for preferred procurement status.
Currantly this consists of only products that fit into the following Round 1 items:

e Bedding, Bed Linens and Towels

e Diesel Fuel Additives

e Mobile Equipment Hydrauhc Flusds

The number of praducts in this catalog will increase as more tems gain preferred procurement status.

[@industrial | Supphes Keywords Search I Search all Catalog
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